Snapshotof Ourlmpact

Sudents participating in the Drive 2 Fitess Rogram:

tAre more physically activé85% vs. 75% 3 or more days/ wk*; 59% vs. 39% 5 or more days/ wk**)
tWatch less televisio53% vs. 35% less than 2 hrs TV*; drop to 16% from 20% who play greater than 6 hrs videogames/ dz
tSleep more(drop to 8% from 17% who only get 4-7 hrs of sleep**)

tEat more fruits and vegetable@.2/day vs. 3.1/day*; up to 18% from 9%, 3+ veggies/ day, and 33% from 18%, 3+ fruits/ de
tAre tired much lesoften (46% vs. 21%%)*

tListed one or both of their parents as their Hefup to 80% from 56%)
*Cross-sectional study (n=288) Durham, NC; **Pre-Post study (h=141) Boston, MA

FitnessFaward Healthy At ContestWinner (Grade % Fitness Foward Field Cays at Partner Sdools
In their own wads: “Ready, Sd, Healthy4Life! How

do Istay healthy and happy..ljump rope! Itkeeps ne

active and exercised throughout my life. Accading to

my drawing, health isunlimited!”

Ftness Forwad health education workshop, led by community health professonals,complement our work
with elementary schools and play an imptant role in inaeasing community knowledge and aweness

t100% of participants wouldrecommend theworkshops to family and friensd

“In the pag year of this program, nmy 6 year-old
asks if vegetablesan be sibstituted for the French
fries that come with most children’s meals. We

are so thrilled with this program andhisincreased
awareness of gad healthy habits. Thank you"

-North CarolinaParenton Drive 2 Ftness




